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RQ1: What sources of selfefficacy do researchers rely on in the use of social media for 
knowledge sharing? 
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2.3. Researchers’ Use of Social Media  
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RQ1: What sources of selfefficacy do researchers rely on in the use of social media for knowledge 
sharing? 
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I’m more confident and more used to tweeting things, retweeting things, embedding links, 
embedding pictures into the tweets that I share as well. I’m more confident in how to find people 
and adding people to follow. (5)  
 
I am very confident about my ability. I am an effective communicator and I think I have keenly 









I think overall, I have got basic skills. I’m not an advanced user. For instance, on ResearchGate, I 
have not explored all options that it gives to the user. (2)  
 





I am a very confident Twitter user. I use it a lot, and I have it on my phone, and I also have it on my 
tablet, and I have it on my laptop. So, I am very confident at using that one. (11) 
 
I am not very good with Twitter. I do not write well in short pieces, I tend to be a little bit more 
verbose. In terms of Facebook, I feel very confident about it, just because there are less 









For my experience, it is probably being almost ten years since I have been familiar with Twitter. 
(11) 
 
Well, I would have used it for four or five years now. I have used it as a master student, then as a 
professional. (Participant no. 4) 
 






Vicarious experience  








































































I have seen many people use social media to share and exchange files through WhatsApp, through 
TeamViewer. The files include reports and tutorial. Seeing others use social media for sharing 
knowledge influence me to use it. So, I imitate others to achieve what I want. (1) 
 
I think it was mostly by observing how it worked for people who are more successful than me, who 






I have seen some colleagues use it very effectively and I have tried it a bit with it, so I have used 
Twitter to do that. (8) 
 
I have seen number of my colleagues use ResearchGate and I realised that they use it quite a lot to 
share their researches that makes me copy them and use it much more......I have seen more close 
friends in research use Facebook just for very formal chat and looking for documents which again 
















I have seen, I saw for example in terms of Twitter, my colleague runs number of conferences and 
share their posters, their papers, their posts up on Twitter, and he is getting a huge of amount of 
traffics and lot of likes around of the conference. From the point of view, my colleague and I got 
together and designed Twitter photo competition for CDT students to share these sorts of things 
they are doing. So, we have end up with 300,000 views, we have quite good impact. So, definitely, 
by seeing that, I have changed practicing from that, I try to use other platforms looking for what 
other people doing. By seeing these impact, it positively influences me. (12) 
 
When I have started as a PhD student, I have never followed other researchers because I was not 
in a research environment previously. But when I started working here I started following other 
researchers see what they are doing and then from following them I see they start tweeting what 
they are up to in research life. I did not really use LinkedIn too much, but I have used LinkedIn 
since I have come here and seen some people post in LinkedIn as well. Probably that has 
influenced me using social media by seeing how they use it. (17) 
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Verbal persuasion  
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Numerous colleagues, whether they are members of the professorial staff or other researchers, 
whether postdoctoral or doctoral level, have said “You simply have to. If you have research it 
must be on Twitter because you are your research, your research is you. You must be over
identified with the practice. You must be overidentified with your work, which means you must use 









Last year during my master’s degree, a course organiser was emphasising us and said “Okay, this 
is very important. Be visible, use it (LinkedIn). Get some valuable connections so then you can 
cooperate with people”. (2)    

My PhD supervisor is on Twitter a fair amount. She tweets a lot … She said at one point, “Oh, you 
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I think institutions and departments have become increasingly aware of the power of social media 
to reach people. Thinking about your impact and how far your work can go… So, we were 
encouraged to use it. (5)  
 
I think it is good from the point of view of the university having a social reach that it might not 
have had before. So, it would be interesting to see if the university does continue to encourage us to 
use it. I think they probably will, and that will certainly encourage me to keep doing it. I am not 






If increasingly universities start looking at Altmetric as a way of measuring our value, then that 
would be an encouragement, I guess, to do more of it. …I think they [the university] do see it as a 
good opportunity for dissemination. I think they see it as a good way of getting research out there. 
So, there is a growing encouragement in the university community to use it. (11)  






Emotional arousal  
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I think my experience so far has been positive… It will make me use it more. If my experience 
continues to be positive, if I continue to engage with people within my field, and if I also see better 
impact for my work, why not use it more? (22) 

The positive side actually influenced me a lot more to strive and be more active. It influenced me to 
write more papers, and work harder to get my research out, and to see what is going on in the 
world after my update. If someone can come up and tell me, “This work has already been done, but 
this work, your approach may be really new to this work. So, keep going.” Sometimes, the 
influences like people’s question. People’s questions are more influential. … People don’t 
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I think if I had severely negative feedback or a negative experience it would push me off the 
platform. (12) 
 
I suppose, yes, if I had more negative experiences it might put me off using it. If somebody was 










Sometimes I cannot answer the questions, it may be that it is a negative thing for my work, but I 
take my negatives in a positive way. It’s easy for me to conquer my adversity, over something 
which I don’t know. It’s all a part of the learning process. Then I can say, “Okay. I haven’t done 
this work so far, but I will try my level best to include this in my research. If it makes more sense. 




I enjoy using social media for that purpose, because of the knowledge sharing. I benefited from 







Honestly, sometimes when I want to ask a question, I am afraid when I mention the full details 
about my experiments, maybe sometimes I feel that I can’t trust anybody too much, when I put 
everything online. But sometimes, when I ask for specific information about my question, it’s okay. 
(7) 
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It makes me keener to use it. (27) 
 




If I was not confident about my ability, I would not use it. Or I would be very wary of using it. I 





I suppose if I have seen somebody who has tweeted a paper and this paper has got more attractions 
on it, get a lot of likes and retweets that has a positive influence, because it shows that people 
engage with that media. So if I have seen people use social media and get that sort of data that will 
be a kind of positive force, and I will be more likely to use it. (5) 
 
Definitely, if I have seen someone use social media for sharing the knowledge and they are 
succeeded, that will influence me to use it as well and my work can reach those people that I have 
never had it before. (3) 
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I have seen a lot of researchers in my research area but this did not influence me. I used it with my 





It might encourage me to use it potentially more that I am already using it. (12) 
 
I would just be more likely to use it. I would say I would probably increase my use as a result of 
them being positive about it so. (17)   
 
It actually made me think about it a bit more and use it more frequently. (19) 
 








































































Positive experience is going to make me use it more. It’s going to make me think to use it more, 
engage on it more. (18) 
 
The positive side, actually influenced me a lot more to strive and be more active. It influenced me 
to write more papers, and work harder to get my research out, and to see what is going on in the 




I think if I had severely negative feedback or a negative experience it would push me off the 
platform. (12) 
 
I suppose, yes, if I had more negative experiences it might put me off using it. If somebody was 
putting negative comments about what I had written, and it wasn’t constructive, it might be a bit 
disheartening. (27) 
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The Sources’ Levels of Importance
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